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FOREWORD

Praise be to Allah Subhanahuwata'ala, for His Grace and Karuniah, the training
activity "Improving the Welfare of Indonesia - Malaysia Border Communities
Through Digital Marketing and Simple Financial Reports for MSME Business
Actors" can be completed.

This activity was held with the permission of the UHO Chancellor,
Chairperson of the UHO LPPM, Dean of the Faculty of Economics and Business
UHO, Dean of Faculty of Economics and Accountancy Universiti Malaysia Sabah,
and all Study Programmes within the scope of the Alliance of Management and
Business Study Programs (APSMBI). Therefore, the activity implementation team

expressed their deepest gratitude.

Kendari, June 2023
Team Leader,

ttd

Dr Juharsah, S.E., M.Si
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CHAPTER |
INTRODUCTIO
N

A. Situation Analysis

The welfare of people in border areas is often low, due to the relative
distance from the provincial capital or the state capital. Therefore, attention to the
community is needed to improve their welfare.

Improving community welfare can start with providing training to MSME
actors. This training is expected to have a multiplier effect on community welfare.

Advances in information technology in the current era can be utilised by
MSME players to increase the scale of their business. In addition, it is also
necessary to prepare financial reports for MSME actors for good business
management.

Based on this situation, it is necessary to conduct training on "Improving the
Welfare of the Indonesian - Malaysian Border Community through Digital

Marketing and Simple Financial Reports for MSME Business Actors".

B. Problem Identification and Formulation
1. Problem Identification

Referring to the situation analysis stated earlier, the use of digitalised
marketing and simple financial reports is needed by MSMEs in the Indonesia-

Malaysia border region in order to improve community welfare.

2. Problem Formulation

Based on the identification of the problem, the following problem is
formulated: "How is the utilisation of digital marketing and the preparation of
simple financial reports for MSME retailers in the Indonesia-Malaysia border

area?".



CHAPTER I
LITERATURE
REVIEW

A. SMES
Indonesian MSMEs are the largest contributor to GDP and a mainstay in

absorbing unemployment and substituting consumer goods manufacturing (Zanuar
Rifai and Meiliana 2022). MSMEs contribute more than 60 per cent of Gross
Domestic Product (GDP). Traditional print media is also suggested by Cant, M.C.
and Wiid (2016). Traditional marketing, on the other hand, is considered less
successful by many businesses (Menkominfo, 2022).

B. Digital Marketing

Digital marketing is the use of social media networks to conduct
promotional activities and map digital markets. An integrated interactive marketing
approach that brings together producers, customers, and the market as a whole is
known as digital marketing. The use of technology can make it easier for businesses
to contact their target market (Sasa et al. 2021).

To implement digital marketing, Social media marketing is any form of
direct or indirect marketing used to build awareness, recognition, recall, and action
for a brand, business, product, person, or other entity and is conducted using social
Web tools, such as blogging, microblogging, social networking, social
bookmarking, and content sharing (Gunelius, 2011).

The growth of the digital world and the internet, in particular, has opened
up new avenues for small and medium-sized enterprises (SMEs) to offer their

products and services.

C. Financial Report
According to Cashmere (2013: 7) in a simple sense, a financial report is a

report that shows the company's financial condition at a certain point in time.



currently or in a certain period. Furthermore, several objectives for the preparation or

preparation of financial statements are mentioned, namely:

1.

Provides information about the type and amount of assets (assets) owned by
the company at this time;

Provides information on the type and amount of liabilities and capital that the
company currently has;

Provides information about the type and amount of revenue earned duringa
particular period;

Provides information about the amount of costs and types of costs incurred by

the company in a certain period,;

. Provides information about changes in the company's assets, liabilities, and

capital;

Provides information about the performance of the company's management in a
period;

Provides information about the notes to the financial statements;

Other financial information.



CHAPTER Il

OBJECTIVES AND BENEFITS OF THE
ACTIVITY

A. Training Objectives

This training aims to provide knowledge and skills for MSME players in the

utilisation of digital marketing and the preparation of simple financial reports.

B. Benefits of Training

This training is expected to be beneficial for improving the welfare of
MSME players in the Indonesia - Malaysia border region.



CHAPTER IV
PROBLEM-SOLVING FRAMEWORK

A. Problem Solving Framework

As a form of concern for management study programmes that are members
of APSMBI for the ability of MSME players in the Indonesia - Malaysia border
region in digital marketing and preparation of simple financial reports, it is
necessary to provide digital marketing training and preparation of simple financial
reports for MSME business actors.

In principle, this training activity is intended so that MSME business actors
in the Indonesia - Malaysia border area can utilise digital marketing and prepare
simple financial reports. In order to solve the problem, the approach taken is by
conducting training in the utilisation of digital marketing and the preparation of
simple financial reports. With this training, it is hoped that the welfare of the

community can increase.

B. Target Audience

The target audience of this training is MSME business actors in the
Indonesia - Malaysia border region The number of expected training participants is
50 people.

C. Linkages

The implementation of this training activity was carried out by 97 teaching
staff (Lecturers) from 36 Study Programmes incorporated in APSMBI, and 4 (four)
lecturers from Universiti Malaysia Sabah, through three (3) related institutions:

1. Department of Management, Faculty of Economics and Business

The involvement of this institution is to include lecturers as instructors,

together with lecturers from study programmes that are members of

APSMBI and lecturers from Universiti Malaysia Sabah, to provide training

in digital marketing and preparation of simple financial statements.



2.

Institute of Community Service

The involvement of this institution is related to the function of direction and
guidance in the implementation of digital marketing and the preparation of
simple financial reports.

APSMBI

The involvement of this institution is as a mediator and facilitator in the
implementation of International Community Service (PkM) in the Indonesia

- Malaysia border area.

D. Activity Method

The activity methods used in this training are:

Delivery of training materials using the lecture method.

Discussion on training materials

Training in digital marketing utilisation and preparation of simple financial

statements.

E. Evaluation

To determine the success of the training, the participants were asked to

practice utilising digital marketing and preparing simple financial reports.



CHAPTER V
ACTIVITY
RESULTS

A. Evaluation and Results

The implementation of community service activities that have been carried
out needs to be evaluated. Based on the evaluation results from the community
service team, it is known that there is an increase in skills and abilities in the use of
digital marketing and the preparation of simple financial reports from MSME
business actors who are training participants. Some aspects that show the success
of this community service activity are;

1. Increased ability of the participants in the utilisation of digital marketing.

2. Increased ability of the participants in preparing simple financial statements.

B. Supporting Factors
The training can be carried out in accordance with the expectations of the
community service team. This condition cannot be separated from the support:
1. Chairman of LPPM UHO, Dean of the Faculty of Economics and Business
UHO, Dean of Universiti Malaysia Sbah, and the Coordinators of Study
Programmes within the scope of APSMBI, who have given permission for

the implementation of training activities.



2. Regional leaders of North Kalimantan Province who have facilitated and
given permission to carry out International Community Service (PkM)

activities on Sebatik Island.

C. Inhibiting Factors
The implementation of community service is inseparable from several
obstacles. The impact of these obstacles is that there are still around 16.0 per cent
of participants who show results that are not in line with the expectations of the
community service team. These obstacles remain a concern of the community
service team. Some of these obstacles are:
1. There are still trainees who have not fully participated in the training on a
full-time basis. This condition occurs because they have to run a business.
2. Different mastery of information technology and financial statements,
which resulted in the varying ability of participants to understand the

training materials.



CHAPTER VI
CONCLUSIONS AND
SUGGESTIONS

A. Conclusion

Business actors really need understanding and skills in the utilisation of
digital marketing and the preparation of simple financial reports in business
management and development. This community service activity has been able to
provide knowledge to MSME business actors in the Indonesia - Malaysia border
area in increasing business scale and improving welfare. The success has reached

84.0 per cent of all training participants.

B. Advice

Increasing the ability of MSME business actors in the utilisation of digital
marketing and the preparation of simple financial reports is needed in the context
of business development and improving community welfare. Therefore, this
training should be carried out on an ongoing basis to MSME business actors in the

Indonesia - Malaysia border area.
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To assist 875,000 micro enterprises « Digital adoption « Digital Interoperability - e.g.
and small and medium enterprises . . matching grants, cooperation,
(MSMEs and SMESs) to go digital via + Data sharing and analytics centralised data sharing and
e-commerce, which catalyse 5,000 - Digital skills recording
start-ups within the next five years. eg
I(EM?-?Bn merce platform - GoBiz Singapore-Malaysia Digital and
Green  Economy  Framework
* SME Digital Accelerator, Go Cooperation (2022), e-payment
Ecommerce, Digital FTZ (MDEC) interoperability, etc.

+ Fintech initiatives (MDEC), Digital
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time cycle, reduce man-hours) generations.
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Digitalisation is the main driver for the greening of the economy - The
development and use of technology and digital skills are crucial when ‘green’
is the objective.

« But, digital technologies may pose an alarming environmental threat! - the
rise in digital pollution
< Every online interaction we make, each contributes to climate change
« Elon Musk reversed his decision to accept bitcoin payments for Teslas
due to the rapidly increasing use of fossil fuels for bitcoin mining.
+ Cloud providers have made ambitious commitments to reduce their adverse
impact on the environment.
* Google promises it will operate carbon-free by 2030, while Amazon,

Facebook and Microsoft have pledged to use 100% renewable energy to
power their data centre facilities.
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ha k's mobile app
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images to reduce data transfer, page light and unnecessary page rieus.
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+ SMEs' digital know-how - automation o f manufacturing processes and application
of digital technologies

Financial resources - for digital skills and capacity building

Equipped to make the transition towards digitialisation? A conducive ICT
ecosystem?

Digital policy and support - awareness campaign, stimulus package/fund, free
digital platform

Digital infrastructure is nothing without basic infrastructure!

Interoperate and collaborate between SMEs and agencies

4% UMS w}'rd\?."

LINNERSITI MALAYSIA SARAH 3!

PKM INTERNASIONAL

PELATIHAN PENGELOLAAN KEUANGAN SEDERHA
UNTUK PELAKU UMKM Di PULAU SEBATIK
PERBATASAN INDONESIA - MALAYSIA

Kenjasama Pengabadian Kepada Masyarakat
Prodi Mangjemen Datarn Lingkung APSMBI

aengan
Universitas Malaysia Sabah

Sebatik, 1 Juni 2023
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THE ROLE OF UMKM IN THE INDONESIAN ECONOMY

e ey | Sevaes Saoomn) Nesicaol [BPS, J0CE don 30167
f SE2018 \
[T

unl
Manengah Bosar

98, 33% 1.67%

faar a2
Parisahase

[FEET
Frtwmhasn|

Total 1 26. 711 001 usaha/perusahaan

Karaktoristik parokonomian Indonesia
ditopang oleh sektor Usaha Mikro Kecll
yong mencapal 98 33% darl populasi

haan di Indenvsia.

B T Y

16,66%

SE 2000 amm
usaha/perusshaan UMK

e e

al ks

DR. HENY HENDRAYATI, MM- UPI Management

€

Sektor Usaha Mikro Kecll dan Menengah mencapal 99,99% darl populasi parusahaan di Indonesia

Jenagn Keda UMK 31 indancsia mengalami
peningkatan signifkan dim 10 th serta menyerap
T6,28% dark kesplunahan jersiah tenaga ke pd
thn 2046

o>  70.320.466 tensgs kerja

M 76,28% s onn

22.369.399
-n.n-m o d 45,49%

= Lunw
75% 5
22,16%'% 1wr:h:-; ===..ll

“arsLTn
tenugn barja UNIK) - SE 2006

‘11.97xm=3)

Hotel & Restoras UMK 168 64%

. TENAGA KERIA

SME TRAINING

TREY

research
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Peran Usaha Mikro Kecil dan Menengah (UMKM) bagi ekonomi
di Indonesia sangat besar dan mendominasi perekonomian

i1y, Jumlah unit usaha
: (98,8% dari total
unit usaha)

Kontribusi Tenaga Kerja
(96,99% dari total
© tenaga kerja)

Kontribusi UMKM

') % terhadap PDB
W (60,3%)

DATA ON UMKM AFFECTED BY COVID

[ s s 3086 UMM 70,

f,NT'.,,.'
o 5 ) l»‘ ‘K" )

rd
[
lml‘i " 533 sis \‘ 7
! I
140 ¥25.‘ 15% .;“ .m

PEMETAAN PARTISIPATIF UMKM TERDAMPAK PANDEM| CORONA

5
DR. HENY HENDRAYATI, MM- UP| Management SME TRAINING .
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HR

PENTAHELIX MODEL

SME DEVELOPMENT

ACADEMIC

Business Partner
SOEs & Banking

Improving Brand Image
Digital Presence

' COMMUNIT GOVERNMEN
Network Expansion
Regulator

6
DR. HENY HENDRAYATI, MM- UPl Management SME TRAINING .

FOCUS ON FINANCIAL MANAGEMENT
ANDIVARKE RINGES TRATEGIES IN
INCREASE TURNOVER
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KESALAHAN DALAM
PENGELOLAAN KEUANGAN

* 1. Tidak memisahkan antara harta
pribadi dengan harta usaha

* 2. Tidak melakukan pencatatan
transaksi secara rutin karena
kurangnya sumber daya

* 3. Laporan Keuangan sederhana
tidak tersedia

ert |
s FUNGSI

MANAJEMEN

KEUANGAN
PADA UKM

"Financial Management is not only about managing cash, but also about how to manage
managing wealth to generate profits and benéefits for the business”

research




28

FMMANAGEMENTUKM o

"_f Separate Personal and Business Mong

"_j Create a Cash Flow Log '

/ Create a Money Use Plan Control l

/7 Business Flows l

".f Self-discipline '

UKM FINANCIAL (I

VARAGENENT
Marencanakan ulang anggaran dalam arus kas l

I
Mi

a |

J

‘ Pisahkan Keuangan Perusahaan dan Keuangan Pribadi

Melakukan Evaluasi atas utang perusahaan

O Tingkatkan penghasilan ‘
@ Ekpansi ’

TREY

| ':_/”9
a‘j

Manfaatkan Teknolog!
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EXAMPLE OF SIMPLE CASH FLOW

m Tonggal | Koterangan ] Masuk Keluar “

1Jan20 Modal Awal Rp. 8.000.000 Rp. 8.000 000

2Jan'20 Belanfa Modat Rp. 6,000,000 Rp. 2.000.000

15Jan 20 Penjualan 1 Rp. 300.000 Rp. 2.300.000

18an"20 Penjualan 2 Rp. $00.000 Rp. 3.200.000

20Jan ‘20 Penjualan 3 Rp. 3.000.000 Rp, 6.200.000

211an"20 Penjualan & Rp. 1,500.000 Rp, 7.700,000

Bl 301an°20 Gajl Karyawan Rp.  700.000 ‘Rp. 7.000.000 ‘
30jan 20 Operasional Toko Rp. 1.000,000 Rp. 6.000.000 i

TREY

research

Or we can utilise technology in
managing our business finances
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FINANCIAL MANAGEMENT SOFTWARE

Aplikasi Akuntansi [>- ",

B t Crwad Wrurmciil
u a ¥ el oo ETEE
b e Fopgtiesran LR R
Vami £ oumn @ 0 (e

*
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Appendix 3. Training Photos

4
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PENGABDIAN KEpap a MAs
(PKM) INTERNASION 4

-
VARAKAT 48 ‘
L PROD) MANAJEMEN
FEBSUNIVERSITAS ALY OLED
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Appendix 6. Certificate of dedication

KEMENTERIAN PENDIDIKAN, KEBUDAYAAN
RISET DAN TEKNOLOGH
UNIVERSITAS BORNEO TARAKAN

FAKULTAS EKONOMI
Julan Amal Lama Nomen 1, an
Laman www ubt ac id Surel agmail com
SURAT KETERANGAN TELAH MELAK AN

PENGABDIAN KEPADA MASYARARAT
Nomeor - 037/UNST $/PM 04088

Yang bertanda tangan d bawah i ¢

Narma Dr, Syshean, SE, M S¢
Jaban - Dekan

Menerangkan hahwa, dosen di bawah ini

NO NAMA DOSEN NIP/ NIDN JURUSAN |
| Prof. Dr. Hl. Arifuddin, SE., M Si_ AK, CA, ACPA | 196804261995121001 | |
5 | Prof. Dr. Nurwati, SE., M i 196311011999022001 | (o ;
3 | Dr Jubarsah SE_ MSi 1975401200501 1001 |y
+ | Dr. Hj. Patwayati, SE. MSi "i%idiz’z’i%idﬁbbf" it |
s | Dr Wahywniati Hamid, S P4, M.Si

197501022008 122001 } % [

6 1Dl.u0d:AsfdxyndmAli€dm,SE,M.M mmmoononom’ "

Benar telah melakukan kegiatan pengabdian kepada masyamkat dengan tehapan

| Rapat persispan hani Rabu, 3 Mei 2023 membahas tentang rencana pemantauan lokasi dan
pertemimn secara onlme dengan Universites Malaysia Sabah (UMS), Universitas Halu Oleo
Kendan, Alwnsi Program Studi Manajemen dan Bisms Indonesia (APSMBI) dan Universitas
Bomeo Tarakan (UBT) untuk meluksanaken kegiatan pengabdian kepads masyamkat yang
rencana akan diadakan hari Kamis, | Juni 2023,

2 Penyuluhan kegiatan Pengabdian kepada Masyarakat dengan tema  “Peninghkatan
Kesejahternan Masyarakat Perbatasan [ndoncsia — Malaysia Mclalut Pemasaran Digital da
Laporan Keuangan Sederhana bag Pelaku Bisnis UMKM” di Sebatik Kabupaten Nunukan
Kalimantan Utara yang diadakan pada hari Kamis, 1 Juni 2023,

3, Evaluas: kegatan dan pembuntan laporan pelaksansan kegistan Pengabdian kepada
Masyarakat tanggal 30 Mei s d 2 Juni 2023

Demikian surat keterangan ini dibuat dengan sebenamya untuk diperpunakan sebagaimana

mestinya.
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